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Job Title: 		Senior Director, Marketing & Communications		 
Job Number:			X-399 | VIP: 1672			
Band:			EXEMPT-10 (subject to review)				
Department: 			Marketing & Communications				
Supervisor Title: 	Vice-President, External Relations, Marketing & Communications
Last Reviewed:			July 8, 2021

JOB PURPOSE:
Reporting to the Vice-President, External Relations, Marketing & Communications, the Senior Director, Marketing & Communications provides strategic leadership for the University's integrated marketing, communications, and brand portfolio. As a member of the University's senior leadership team, the Senior Director is accountable for advancing Trent University's reputation, supporting enrolment growth, strengthening alumni and philanthropic engagement, and protecting the University's public profile through coordinated, institution-wide communications strategies. The Senior Director establishes the strategic direction, governance, and priorities for marketing and communications across the University, ensuring alignment with institutional objectives and the effective stewardship of the Trent brand. The Senior Director leads a multidisciplinary team responsible for brand management, marketing, media relations, digital communications, and strategic communications while fostering collaboration across academic and administrative divisions. Through strategic leadership, innovation, and evidence-informed decision-making, the role enhances institutional visibility, supports student recruitment and success, advances fundraising priorities, and contributes to the University's long-term sustainability.  
Key Activities:
University Brand, Reputation & Profile Building
· Establish the strategic vision and governance for the University's brand, reputation, and institutional profile. 
· Lead integrated marketing and communications strategies that strengthen institutional reputation and public engagement. 
· Oversee brand governance, market positioning, advertising, external agency relationships, and performance measurement. 
· Monitor the external environment and provide strategic advice on emerging risks, opportunities, and sector trends. 
· Represent the University within provincial and national post-secondary communications networks and professional associations. 
Pan-Institutional Marketing & Communications
· Lead a coordinated, institution-wide communications function that aligns resources with institutional priorities. 
· Establish communications priorities, standards, and governance across the University. 
· Provide executive oversight for major institutional initiatives, strategic campaigns, and cross-functional communications. 
· Ensure effective stewardship of departmental budgets, resources, technology, and operational performance. 
· Foster collaborative relationships with senior leaders, faculties, and administrative units. 
Enrolment Communications
· Provide strategic leadership for integrated recruitment and student lifecycle communications across all student markets. 
· Ensure communications strategies support institutional enrolment objectives and evolving market conditions. 
· Align marketing initiatives with enrolment planning, digital platforms, and key student service partners. 
· Monitor outcomes and advise senior leadership on recruitment communications performance and emerging trends. 
Issues Management & Emergency Preparedness
· Serve as the University's senior communications advisor on reputation management, crisis communications, and public affairs. 
· Lead institutional issues management, emergency communications planning, and media strategy. 
· Provide strategic counsel to the President, Vice-Presidents, and senior leaders on sensitive issues and institutional risk. 
· Ensure the University maintains effective communications preparedness and response capabilities during emergencies. 
Advancement, Alumni & Philanthropy Communications
· Provide strategic communications leadership supporting fundraising, alumni engagement, donor stewardship, and institutional events. 
· Ensure advancement communications align with broader institutional, brand, and enrolment priorities. 
· Support integrated campaigns that strengthen engagement, philanthropic outcomes, and institutional affinity. 
Internal Communications
· Lead the University's internal communications strategy to strengthen engagement, transparency, and organizational alignment. 
· Support senior leadership in communicating institutional priorities, change initiatives, and key decisions. 
· Promote consistent, coordinated communications across the University community. 
Human Resources & Staff Development
· Provide strategic leadership to a high-performing marketing and communications team. 
· Foster a culture of collaboration, innovation, accountability, and continuous improvement. 
· Ensure effective workforce planning, talent development, succession planning, and performance management. 
· Promote compliance with applicable legislation, University policies, and professional standards.
Education Required:
· Master’s Degree in a related field required. Related professional designation an asset. 
Experience/Qualifications Required:
· Ten (10) years’ experience of progressive management responsibility for marketing and communications with a large public sector organization, corporation or agency. 
· Outstanding management, leadership, business, marketing, and writing skills at an advanced university level. 
· Proven track record of strategic planning and execution to deliver positive results. 
· Demonstrated success in creating, implementing and measuring marketing plans as well as successful use of market research to accomplish organizational goals. 
· Experience in objective-setting, budget development and monitoring. 
· Knowledge of a broad range of media, web/digital, social media and communications best-practices. 
· Excellent judgement; diplomatic and tactful. Must manage highly confidential and sensitive information. 
· Calm under pressure, able to manage multiple priorities and frequent interruptions and highly stressful situations. 
· Creative, resourceful and innovative. 
· Committed to superior customer service and delivering high quality projects. 
· Proven ability to manage and lead a team.
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