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Job Purpose

Reporting to the Director, Athletics & Recreation, the Manager, Sales and Sponsorship is responsible for providing leadership and management of the organization’s main revenue streams (membership sales) and sponsorship strategies. The Manager will work closely with all current revenue partners to ensure a heightened level of customer service and engagement.  In addition, this position will be responsible for the procurement of new business.   The position is accountable to market performance and potential performance as well as budget, forecast, and target goals.  The Manager will also oversee the marketing program, maximizing resources to ensure an effective marketing and brand building campaign.  
Key Activities

In consultation with the Director of Athletics & Recreation:
1. Develop and achieve long-term strategic goals for revenue targets in line with the Department’s overall strategic goals and values.
2. Develop and achieve annual and long-term targets for new sales and sponsorship opportunities.
3. Participate in external networking events to raise awareness of the Athletics Department and its programs and services and develop relationships that support revenue growth for the Department.

4. Develop annual budget for marketing, sponsorship and fundraising and business development, including revenue targets.  
Membership Sales:

1. Develop comprehensive membership sales plan for membership growth and retention with key performance indicators.

2. Achieve monthly sales targets (meeting and exceeding targets) by enrolling prospective members in the club, enrolling sport community and corporate memberships.

3. The Manager participates actively in the member retention process by providing an enthusiastic level of service to all existing members and supports the Athletic Centre, programs, staff and members.   

4. Proactively integrate research and analysis results into program development, marketing and analytical plans.
5. Work with internal team to develop proposals that speaks to the client’s needs, concerns and objectives. 

6. Analyze sales data and performance indicators and develop reports on a regular basis to share with the team.

Sponsorship;
1. Develop and activate sponsorship program and proposals for existing and new sponsors.

2. Manage and strengthen relationships with existing partners. Responsible for the fulfillment of partnership agreements, the management of activation programs, and the day-to-day management of all sponsor requests and programs.

3. Work closely with partners to research and analyze new opportunities to enhance the optimal integration of programs with existing partner corporate programs;

4. Manage identified key signature fundraising events / programs to achieve both fundraising and awareness targets.  

5. Prospect for potential new clients to develop a robust pipeline of opportunities.

6. Working with the Director, Athletics to develop annual and long-term sponsorship and fundraising program and to ensure that the Athletics sponsorship program aligns with University’s strategic plan and mandate. 

7. Manage key fundraising events (i.e. annual Golf Tournament) to achieve fundraising targets.

Marketing;
1. Supervise the Marketing Assistant/Graphic Designer and provide direction on the brand and marketing program to develop an integrated marketing plan and strategy that promotes and generates revenue for the Department to support strategic goals for all programs and services.  

2. Identify opportunities for campaigns, and distribution channels that will lead to an increase in sales. 

3. Using knowledge of the market and competitors, identify and develop the company’s unique selling propositions and differentiators. 

4. Develop strategies and tools to measure the effectiveness of marketing and promotional strategies, adjusting plan as needed to ensure that the marketing budget is being used in the most effective way possible.

5. Work with partners to develop promotional opportunities at varsity events and raise profile of the Athletics & Recreation Department’s three key business operations.

Education Required

General University Degree (3 year) in Business or Marketing.
Experience Required
1. Minimum five to seven years’ experience in sales, sponsorship, marketing and new business development.

2. Ability to plan and manage at both the strategic and operational levels.

3. Extensive knowledge of revenue management and the ability to analyze data and establish appropriate action plans.

4. Successful track record of successful sales achievement and partnership building.

5. Successful track record in the development of sponsorship programs that result in enhanced service and revenue generation.
6. Proven marketing experience in developing business plans and marketing and promotional strategies.

7. Excellent organizational, analytical and planning skills, including project management.

8. Exceptional interpersonal and relationship management skills.

9. Proven ability to work independently.

10. Proven ability to work within a fast paced environment and set priorities within a changing environment.
11. Proven ability to supervise staff in complex working environments.

12. Demonstrated skills in, and commitment to, customer service and continuous improvement.
Responsibility for the Work of Others

Direct Responsibility for the Work of Others: 

· Marketing Assistant/Graphic Designer
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