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Job Title: 		Knowledge Mobilization Education Coordinator	
Job Number:			A-269 | VIP: 1426			
Band:			OPSEU-9							
Department: 			School of Education & Professional Learning	
Supervisor Title: 	Dean, School of Education & Professional Learning	
Last Reviewed:			February 19, 2026

JOB PURPOSE:
Reporting to the Dean of Education and working in conjunction with the Department of Marketing & Communications, the Knowledge Mobilization Education Coordinator will oversee the development and implementation of web-based materials, communications, and marketing strategies to promote the School of Education and Professional Learning. Working in consultation with the Dean of Education, education faculty and other key departments at the University, and District School Board partners, the Knowledge Mobilization Education Coordinator will develop and implement a strategic web presence and communications plan that will guide communication, marketing, and recruitment activities for all programs of the School of Education (undergraduate, graduate and post graduate programs). The Knowledge Mobilization Education Coordinator will work closely with the Dean of the School of Education, the Department of Marketing & Communications, and the Office of Recruitment & Admissions to evaluate the effectiveness of communications initiatives that promote the School of Education programs to relevant audiences (with adherence to university style guidelines and brand standard toolkit).
Key Activities:
Website, Social Media & Digital Communications
· Includes Videography/Photography, Editing, Graphic Design, Website Maintenance
· Responsible for independently developing creative and effective content for the School of Education website, other social media links and new media technology, including news sections, events pages, and other related activities.  
· Develop digital content for the Teacher Education Stream, the consecutive B.Ed., the concurrent Indigenous B.Ed., the M.Ed. in Educational Studies, and Additional Qualifications programs with direction from the Dean of Education and in consultation with the Department of Marketing and Communications. Develop a strategy and content for an E-mail communications related to all prospective students who are considering any of the School of Education programs. 
· Produce and execute a plan for the ongoing use of multi-media tools and equipment to capture various aspects of the School of Education to upload to the web and social media networks, in a timely manner. Including but not limited to the following: 
· Connect with course coordinators within the School of Education about key components of the education programs, leading to short vignettes for website, YouTube, etc.  
· Maintain an up-to-date collection of faculty profiles for use on the web and in marketing materials.  
· Film (and edit) faculty, keynote speakers, students and School of Education events for uploading to website and YouTube. 
· Create a bank of photographs to be used on advertising materials, social media, etc. 
· Collect footage of students in action to add to overall program video bank. 
· Create teacher stories from the classroom, small lesson bundles and teaching tips to be shared.  
· Create an on-line system for sharing of information such as weekly/monthly events to be used for Twitter, Facebook, Pinterest, Instagram, etc., both internally and externally. 
· Develop content outlines and oversee the creation of new program marketing videos. 
· Research best practices, trends, new strategies and take initiative in using the web and social media to effectively engage prospective students, applicants, alumni, and partners.
Research Support & Knowledge Mobilization
· Support faculty in the dissemination of research findings with creative ways of representing data and analyses that align with relevant research communities and guidelines. 
· Work with faculty to continually showcase research both internally and externally and making connections to other university departments to help promote inter-disciplinary approaches through collaboration. 
· Design and develop print and video materials of research to be presented at conferences and in other venues where scholarship is featured.  
· Lead and facilitate workshops pertaining to technology in the classroom in collaboration with personnel of the School of Education.
Marketing & Communications
· In collaboration with the Alumni Affairs office, update and maintain the Bachelor of Education and the Master of Educational Studies Alumni databases for future fund-raising, professional development, and mentorship opportunities. 
· Research and interview School of Education’s alumni to profile on the School of Education website, write profiles and maintain a database of stories. May include in-province travel. 
· In consultation with the Dean of Education and the Department of Marketing and Communications, promote School of Education’s academic and professional programs through distribution of relevant press releases and articles; as well as in display materials in and around the School of Education and Professional Learning in Otonabee College. 
· Design and implement marketing materials including brochures, zap banners, posters, large displays, bookmarks, branded stationary, etc. 
· Oversee various aspects of targeted social media and print marketing campaigns for the M.Ed. and B.Ed. programs, with close attention to the educational messages regarding pedagogy and teaching philosophy. 
· Create a relationship management contact list with various partner organizations and individuals for the M.Ed. keep the list updated for phone calls, e-communication, print material delivery, etc. 
· Create and perform regular e-communications with target audiences based on contact lists. 
· Develop outreach strategies to encourage partnerships with and between school boards, hospitals, community and social agencies, and advisory groups. 
· Attend and capture key events where recruitment opportunities for the M.Ed. and B.Ed. might take place. 
· Research practices and activity of other university education departments and develop strategies and materials that are unique to the Education department with substantive educational distinctions. Maintain monthly and annual statistics. 
· Attend regular meetings of the marketing and communications network group.
Education Required:
· Both an Honours Bachelor’s Degree (4 years) (communications, marketing or related field is preferred) and a Bachelor of Education Degree (4 years) are required.  
· Related Master’s Degree preferred.
Experience/Qualifications Required:
· Five (5) years of experience in photography, videography, web-based technology, social media, marketing, web, and graphic design, etc. 
· Minimum five years’ experience with academic scholarship and knowledge mobilization strategies.  
· Knowledge and understanding of the current landscape in K-12 public education. 
· Experience in education-related field with K-12 classroom teaching experience. 
· Knowledge and understanding of the K-12 curriculum content and relevant pedagogies. 
· Knowledge and understanding of district school board cultures and appropriate communications with these partners 
· Proficient in programs such as Final Cut Pro X, Adobe Photoshop, In-design, Contribute and Dreamweaver, Drupel, Pro Tools (or other professional audio recording software). 
· Working knowledge of and ability to troubleshoot both Mac and PC operating systems. 
· Has direct access to and facility with audio and video recording equipment. (i.e., wireless mics, photo/video cameras, lighting kit and other production equipment. 
· A minimum of five years of experience in public relations, communications, media and web design or some combination thereof. 
· Demonstrated experience developing and leading communications and marketing projects.  
· Interest and appetite for the latest developments in marketing and media as well as experience in integrating social media and online media strategies. 
· Exemplary interpersonal, communications, conflict resolution skills with ability to build bridges between complex stakeholder groups and individuals.  
· Outstanding strategic, creative, and conceptual writing and editing skills for various media particularly customized to the field of education. 
· Recognizable, professional, and ethical social media presence as well as expertise in media technologies. 
· Excellent sense of discretion, judgment, tact, and diplomacy. 
· Dedication to customer service and a student-centered environment.
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